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Tujuan penelitian ini adalah untuk menguji pengaruh kepuasan produk, 
kepuasan harga dan kepuasan pelayanan terhadap keputusan pembelian 
voucher wifi.id di Telkom Kudus secara parsial dan simultan. Sampel pada 
penelitian sebanyak 68 responden yang membeli paket voucher wifi.id di 
Telkom Kudus dengan teknik accidental sampling. Analisis data 
menggunakan deskriptif dan statistik dengan menggunakan SPSS 17. 
Berdasarkan hasil analisis data mengenai studi kepuasan konsumen yang 
terdiri dari kepuasan produk, kepuasan harga, kepuasan pelayanan terhadap 
keputusan pembelian maka dapat diambil kesimpulan bahwa kepuasan 
produk, kepuasan harga dan kepuasan pelayanan berpengaruh terhadap 
keputusan pembelian secara parsial maupun simultan. Sedangkan variabel 
yang paling dominan yaitu variable kepuasan produk. 
 
Kata kunci: Kepuasan konsumen, Kepuasan produk, Kepuasan harga,   
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 The purpose of this study was to examine the effect of product satisfaction, 
price satisfaction and service satisfaction on purchasing decisions voucher wifi.id 
in the Telkom Kudus partially simultaneously. The sample of this study were 68 
respondents who purchased a package voucher wifi.id in the Telkom Kudus with 
technique of accidental sampling. Data analysis using deskriptive and stastical 
with  using SPSS 17. Based on the analysis of data on consumer satisfaction study 
consisting of product satisfaction, price satisfaction, service satisfaction on 
purchasing decisions, it can be concluded that  price satisfaction, product 
satisfaction and service satisfaction influence on purchase decisions partially or 
simultaneously. While the most dominant variable is a variable product 
satisfaction. 
Keywords :  Costumer satisfaction, Product satisfaction, Price satisfaction, Service 
























BAB I PENDAHULUAN .................................................................................... 1 
1.1 Latar Belakang....................................................................................... 1 
1.2 Ruang Lingkup .................................................................................... 10 
1.3 Perumusan Masalah ............................................................................. 11 
1.4 Tujuan Penelitian ................................................................................. 12 
1.5 Manfaat Penelitian ............................................................................... 13 
BAB II TINJAUAN PUSTAKA ........................................................................ 14 
2.1 Pengertian Manajemen Dan Manajemen Sumber Daya Manusia .......... 14 
2.1.1 Pengertian Manajemen .................................................................. 14 
2.1.2 Pengertian Sumber Daya Manusia ...................................................... 15 





2.2.1 Pengertian Rekrutmen ................................................................... 17 
2.2.2 Proses Rekrutmen .......................................................................... 19 
2.2.3 Penentuan Dasar Rekrutmen .............................................................. 22 
2.2.4 Penentuan Sumber-Sumber Rekrutmen ............................................. 23 
2.2.5 Metode Rekrutmen ........................................................................ 25 
2.2.6 Indikator Rekrutmen ...................................................................... 26 
2.3 Seleksi ................................................................................................. 26 
2.3.1 Pengertian Seleksi ......................................................................... 26 
2.3.2 Kualifikasi Dan Teknik Seleksi ........................................................... 28 
2.3.3 Dasar Seleksi ........................................................................................ 31 
2.3.4 Penetapan Jumlah Pegawai .................................................................. 31 
2.3.5 Cara Seleksi .................................................................................. 32 
2.3.6 Faktor–Faktor yang Mempengaruhi Seleksi ...................................... 33 
2.3.7 Tujuan Seleksi ............................................................................... 34 
2.3.8 Kendala-Kendala Seleksi ..................................................................... 34 
2.3.9 Indikator Seleksi ............................................................................ 35 
2.4 Kinerja ................................................................................................. 35 
2.4.1 Pengertian Kinerja ......................................................................... 36 
2.4.2 Faktor Faktor Yang Mempengaruhi Kinerja ...................................... 36 




2.4.4 Indikator Kinerja ........................................................................... 40 
2.5 Penelitian Terdahulu ............................................................................ 40 
2.6 Kerangka Pikir ..................................................................................... 43 
2.7 Hipotesis .............................................................................................. 44 
BAB III METODE PENELITIAN ..................................................................... 45 
3.1 Rancangan Penelitian ........................................................................... 45 
3.2 Lokasi Penelitian ................................................................................. 45 
3.3 Definisi Operasional Variabel .............................................................. 45 
3.4 Jenis Dan Sumber Data ........................................................................ 48 
3.4.1 Jenis Data ...................................................................................... 48 
3.4.2 Sumber Data .................................................................................. 49 
3.5 Populasi dan Sampel ............................................................................ 50 
3.6 Pengumpulan Data ............................................................................... 51 
3.6.1 Studi Kepustakaan (Library Research) ............................................... 51 
3.6.2 Studi Lapangan (Field Research) ........................................................ 51 
3.7 Pengukuran Instrumen Penelitian ......................................................... 52 
3.8 Pengolahan Data .................................................................................. 53 
3.8.1 Editing .......................................................................................... 53 
3.8.2 Scoring .......................................................................................... 53 




3.9 Analisis Data ....................................................................................... 54 
3.9.1 Analisis Deskriptif Kuantitatif ........................................................... 54 
3.9.2 Analisis Regresi Berganda .................................................................. 54 
3.9.3 Analisis Koefisien Determinasi (R
2
) ................................................... 55 
3.9.4 Pengujian Hipotesis (Uji F dan T) ...................................................... 55 
3.10 Sistematika Penulisan .......................................................................... 56 
BAB IV PEMBAHASAN .................................................................................. 58 
4.1 Gambaran Umum Perusahaan .............................................................. 58 
4.1.1 Sejarah Prusahaan ......................................................................... 58 
4.1.2 Lokasi Usaha ................................................................................. 60 
4.1.3 Visi Dan Misi ..................................................................................... 60 
4.1.3 Struktur Organisasi ........................................................................ 60 
4.2 Uji Instrumen Penelitian ...................................................................... 62 
4.2.1 Uji validitas ................................................................................... 63 
4.2.2 Uji Reliabilitas .............................................................................. 65 
4.3 Deskripsi Identitas Responden ............................................................. 65 
4.3.1 Umur Responden ........................................................................... 66 
4.3.2 Jenis Kelamin Responden .................................................................... 67 
4.3.3 Pendidikan Responden .................................................................. 68 




4.4 Tanggapan Responden Terhadap Variabel ........................................... 70 
4.4.1 Variabel Rekrutmen ...................................................................... 70 
4.4.2 Variabel Seleksi ............................................................................ 71 
4.4.3 Variabel Kinerja ............................................................................ 74 
4.4 Analisis data ........................................................................................ 75 
4.4.1 Analisis Regresi ............................................................................ 75 
4.4.2 Pengujian hipotesis ............................................................................ 77 
4.4.3 Koefisien Determinasi (R²) ................................................................. 81 
4.5 Pembahasan ......................................................................................... 82 
4.5.1  Pengaruh Rekrutmen Terhadap Kinerja ............................................ 82 
4.5.2 Pengaruh Seleksi Dengan Kinerja Karyawan.................................... 83 
BAB V KESIMPULAN DAN SARAN.............................................................. 85 
5.1 Kesimpulan.......................................................................................... 85 
5.2 Saran ................................................................................................... 85 











Tabel 1.1 Jumlah Karyawan Dan Produksi Konveksi CV. Usaha Mandiri Cabang 
Sukolilo Periode 2011-2013 ................................................................................. 4 
Tabel 1.2 Research Gap ....................................................................................... 6 
Tabel 2.1 Penelitian Terdahulu ........................................................................... 41 
Tabel 3.1 Ringkasan Definisi Operasional Variabel ........................................... 47 
Tabel 4.1 Uji Validitas Variabel Rekrutmen ....................................................... 63 
Tabel 4.2 Uji Validitas Seleksi ........................................................................... 64 
Tabel 4.3 Uji Validitas Kinerja .......................................................................... 64 
Tabel 4.4 Uji Reliabilitas ................................................................................... 65 
Tabel 4.5 Umur Responden ................................................................................ 66 
Tabel 4.6 Jenis Kelamin Responden ................................................................... 67 
Tabel 4.7 Pendidikan Responden ....................................................................... 68 
Tabel 4.8  Masa Kerja ........................................................................................ 69 
Tabel 4.9 Tanggapan Responden Mengenai Rekrutmen ..................................... 70 
Tabel 4.10 Tanggapan Responden Mengenai Seleksi ......................................... 72 
Tabel 4.11 Tanggapan Responden Mengenai Kinerja ......................................... 74 





Tabel 4.13 Hasil Estimasi Regresi ...................................................................... 76 
Tabel 4.14 Analisis Parsial ................................................................................. 78 
Tabel 4.15 pengujian berganda (dengan signifikansi α = 5 %) ............................ 80 
Tabel 4. 16 Analisis Regresi Berganda ............................................................... 80 



















Gambar 2.1 Proses Manajemen ................................................................................. 15 
Gambar 2.2 Proses Rekrutmen .................................................................................. 19 
Gambar 2.3 Kerangka Pikir ....................................................................................... 44 


















Lampiran 1. Kuesioner 
Lampiran 2. Tabulasi Jawaban Responden 
Lampiran 3. Analisis Statistik 
Lampiran 4. Tabel r 
Lampiran 5. Tabel t 
Lampiran 6. Tabel f 
Lampiran 7. Surat Keterangan Penelitian 
 
